
Aug.ust 14, 1990
lo: R.R. Fitzpatrick

Public Affairs TN-02

From: M.X. Chanak
Peri.dex PDD
2821 SWTC HB

Re: Scope/eepto Brand Sponsorship of ..A Day in Eden,,

lhis memo surmnarizes our recent conversations regarding the pepto and scope Brandsponsorship of this years " A Day J.n Eden" event, on August 11, rSgO. additionalty, r askfor your suPPort and agreement that no Corpany monies are expended in the fut,ure to anyorganization that has a stated policy ot disciiminatj-on against any individual ororganization in the conununity.

Background: The Greater cincinnati Gay & Lesbian Coa.l-itj-on 1s a not-for-profitorganization (chartered in the state of ohio and recognized as a E,ax exempt organizatj-onby the rRs) whose primary purpose is educationa-l-. r irn both l4edia Chair and Treasurerfor this 21 member urnbreJ-la organization. rn March of this year, our organizationapplied to have a booth at "A Day in Eden." we were rejected aft,er the iegistrationdeadline had passed. Even though 'A Day in Eden" modiiied their poricies of. admission
lfter our grouP was rejected, our organization felt that we still fit their ..new,,
definition of a culturar organization. we contended we rdere as much a culturalorganization as a nunber of groups they allowed to participate (a conmunity radiostation, a conununity cable television group, a t,healre grorrp, a nurnber of 6rganizationsfor physical challenge et,c. ) r believe thlt homoohobj-a, 

"oL a concern about"politicizj-ng the event" was the primaiy factor in thJrejection.of the GCGLC. you findenclosed a coPy of the cincinnatj. Enguirer story. AIso, wsglr-ru'covered the sane scoryon it,s station August 10 and 11, 1990.

concerns: r see two primary business issues as an emproyee of procter:

1) The assocj.ation of the name Proccer & Gamble or any of rts Brandswith discrimination or negative publicit,y does not serve our statedgoals supporting Corporate Diversit.y, nor does it serve the guality
image Procter & Gamble has earned in regard to its relatj.ons wj.t,hrainority employees.

2l The support of the scope and pepto Brand for the ..A Day in Eden,,is inconsistent with the market strategy of another prlct,er Brand:Peridex. lhis Brand is currently conducting cl-inical studj,es to provePeridex' efficacy for preventj.onlprophylaxii of oral candidiasis inpersons with AIDS. As part of our busj.ness interest in this area, weare now working with ArDS support organizations, the gay press(see encl_osure), and consurted with at reast two gay individuals onissues associated with the gay and resbian comnunity.

Racomndetlon: until such tirna that Procter & Gamble or any of its Brands have solidproof t'hat "A Day in Eden" has changed its dj-scrj.minatory prlctices no money or supportof any kj.nd should be given t,his organization

r appreciate your concern regarding t,his topic. Please call me if you shouLd have anyfurther questions regarding this topic o- any general gayllesbian issue.%tuMike Chanak
526-3965

Enclosures: Cincinnati Enquirex 7-2!-90 on ..A Day in Eden,,
The Gay Beat 7-1.-90 on ..OSU to Test, Anti-Thrush Rinse,,

cc: A.c- Lanzalaco, P.s. pernik, M.D. Manhart, J. Hagler, w.F. Landrigan,Battl'e, L.G. Henlsey, R.F. Blow, K.L. Flerning, J. Brown, D.R. vanDevelde,
N.R. Welty
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rtr r33poD3a to your rec.Dt not. colcarlLDg tbc rfA Day in Edenrlgttuatioa r Jusl wanred ro confirr-i-.o"pi.-"i pliiil,
1' Tho puDlrc Aftairr Divr,slgo, ubrcb adnrnrgtcrg tbc procter tGanblo Furd and sonc r11_rl i-"nF;t contrr.buir"n"-accouDts,would nevsr kaoriugry contriuuli-i" anytbing rbicb

:::::l'*il::::.*,aiy-way .s.i""i iiy gioup 6r persoD ror auy

2' fc lcaou of no central group ublcb uouitorg ladlvidual brandsPoDsorehipe citbcr foi cfiectrviniir_or for pubtLc relationscoacLdoretLoas' Thegl natterc arJ-rett to thl dlgcretiou oftboce wbo nanege tbr brands.
rttb *gerd to tbo cr.nar.nnall_1'1-Day in Ed.Bfr cveut thc Fund andth. conpe'y provrded no linaugiag-gineirt uhatgolver. " you raof,auilLar urtb thr faat tbat tnr votuiii"r g.gpport carrer, prior tothc dcvclopnrat of controv.rsy, put ,A oey ti-gdeni-lu itr list ofvotuatccr opportunr.t.ca. tp.i-ni[icr-oi portcy we do not rigtcoutrovercr.al actrvrti.r or'rjroupr. fc havr fragged tbrg for nert
I:::.;:!.rr.r1 nor ligt "A Daf rn-sica;-unrcgg tni-controvcrsy is

t{r. }1. X. Cbanat

SubJoatl

RRF002/kat

cc: p. p. flctiagp. g. r,oag
t. l. Lradrigal
B. ctincl
R. !. Elor.

Augrust 22, 1990

,,44f
R. R. Fltzpatrlck


